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Direct Marketing Mea

armers Market

‘ﬁg AW
rsity o Cahforhld Cooperapye Extension, Sonoma

County-
ytephanie Larson-Praplan, Livestock and Range
Management Farm-Advisor & County Director.

?queliﬁp Fotlisberger, Meat Buying Club Coordinator
N : o

Locate your local markets

Il your county agricultural commissioner's
ce A ;

%} noma County: (707)565-2371
Mendocino County:(707)463-4208:

“Santa Rosa Wednesday Night Market T Cloverdale Farmers Market
May 161—August 29t + June 15in- September 14th
‘Wednesdays, 5 pm 10 8:30 pm « Fiidays, 5:30 pm 10 7:30 pm
(7075242123 © (onssasaTo

‘Santa Rosa Year-Round M - cotaiFarmers Market

Wedesdays i Srom. 220 am o noon + May3ist- September 131

(707)538.702: M - Thursdays 430 pm 10 7:30 pm
© (on7esss0s

Guerneville Farmers Market
Sundays, 10 am (0 1:30 pm
(707) 522:9305.
(707)869-8079
‘Sonoma Farmers Market
lay—October Healdsburg Farmers Market

Tuesdays, 5:30 pm (0 dusk + MaySin—November

Year round: Fridays, 9 am to noon = e
(707)538-7023 + Sawrdays, O

Saturdays, 2 pmo 5 pm L Gonevisss
(rony762.0344

+ Occidental Farmers Market
Windsor Famers et .+ Starts June Sih

Friday, 4 pm—dusk
(707)793-2159

S B « Petaluma Farmers Market
+ May26ih—October 27th
Saturdays, 2 pmo 5 pm
(o7)762:0344




Choosing Markets!

fo your product
X of:/éndant each market by visiting
magket's website ) | 3 b3l
Contactithe’ mal ket manager to ask ifthey have any
openings
. f®* Contact market vendors who currently sell at those markets
| to ask_;questions such as:
= Averafe Number of Market Attendee’s-
= Type u.f Customers who attendithe market ;
.. | » What they currently purchase
» Does that vendor have repeatlng customers”
« Misithe:market! :
— (you will I)e the best judgesof WhICh market fit's your product)

Choosing Market

:wmer Ea%s to-Consider:

Populq n Slze.
—\Current Marketlng area’s

+ Where is your product already.available
— Don’t want to compete with yourself

Demographlcs of thatarea
* Income level
« Demand for your pfdduc_t‘?
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2009 Farmers Markets Attended by the
Sonoma County Meat Buying

Pin Sonoima
9ar'n until noon o

. Saturday— Santa Rosa Original Farmers
Market

4 g 8:30am until'noon'

# Sunday-Windsor Famers Market:
10amuntil'lpm ' ; ;

fﬂ'r Mrma)’ ﬁ_lwfcrn'qa Earmers Market




" Sonoma
" Farmers

Market

Certification Process

e In order to sell meat at a certified farmers.market
hstattairgarheatt™ permit from the
i ) department in Wthh they are
wining to:sell meat 44t

ducers Selling at Sonema County Farmers.Market
tain a health permit from the Sonoma County Health

%epartrrie
- P\oducer,q; elling at a'Marin County Farmers Market
must attaina health permit from Marin County

=5 b

GOUNII‘ OF SDNOMA DEPARTMENT DF HEJ!LTH SEH\HCES
52641 RETAIL FOOD FACILITY PERMIT

Bt b o Comvpicuows Plaoe
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Certification Process

lecifically for atténd;ng a;qemfled farmers
arket
Fhis packet can'be attained from the County
\-'Iealth—pepartment
'\ In the,p(&unty for which you Would Ilke to_sell your

productu
e Eonoma County Health Depanment (707)565 7450
i Mendocmo County Health Departmpnt (707)472 2600

Community Events Food Facility
Application Packet

b skétbh rﬁ'cture of your booth
hclude'tables, hand V\(ashmgtstatlons garbage
contaifiers;-cooking attd cold-holding equipment,
ood and single service storage containers,.and

W& customer service area’s
Incluae Pooth s Name and Owners-Name
"t -

L.
1

7
n.n

Community Events Food Facility
Application Packet

.f Retail Food Facility'Permit Application

j8n abdd tHEDusiheSs
-phone‘n' T‘per etb

ayment rates can be found on the local Health
&= Department's Website

\ Far S’bnpma County that website:is:
L = Irhe fee for Sonoma County is $175. 00 for sellmg alow- .
zard processedfood at a certlfled farmers market

» This,permit must be renewee.yearly

Ly
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Community Events Food Facility
Application Packet

. Commlssary Agreement

oursedf-and the USDA
you eistdring the frozen meat.
his.js to, epsure that 1he Jproduct being sold at the temporary
location is from a locatiopsthat is cehtified to store and
produce a sellable product®
IF you are storing the meat at your own location, then it is
" mportant that you have an environmental health permit
= number, thatyou attain at your ‘local enwronmental health
\ ageney
~ The top segtion of the form is completed by the
intlividuall pmpany attending the farmers market:
~'The bt?ttom section of the form'is'‘completed by the
0V\£k ’Qf the location where the product sold at the
et'ls stored s

Community Events Food Facility
Application Packet

orary Food Facility Check List
oA SN .
ool dlsd@ed at the'booth along
Faod In'ddst'ry Pertyit and SB 180.
Items on the list must'be completed prior to food
gservice

— Cempleted by person in charge upon arrival, after set up

5 Items should be initialed to-indicate that conditions
nsrated are present

L.
1

1
[

Community Events Food Facility
Application Packet

ompmunity Event Food Sales Information
_Hventfthat’a procfucer attends one of
e-forms, must, be completed

Form must be submltted two weeks prior to the
gevent
— Information required:

me of the event, company’s business name,
n:;rrsonal contact information, event'and booth
Idation, a list of food items to be'served, the name
F ~of the off site facility where the food will be prepared

"on

9/4/2009




Community Events Food Facility
Application Packet__

washing and Utensil washing
o < - - .
ts:bh tehipoersry.food facilities
F MR 2 3
hd-washing facllitigs -~ ¥
Booth musthave : £
= — One 5 gallon water container with dispensing valve to
leave hands free for washing
= AWaste water container capabile of retaining al the waste
wa}pnj
', = Smgl@ service soap in & pump dispenser
- F’aper towels for hand drying within thel food booth'

Community Events Food Facility
Application Packet

te sil washlng Requirements for a

bthis with food: breparattnn require;
3, five gallon containers for cleaning of equipment, =
tutensils and for.general cleaning purposes -

- 1§1 contain soapy water

= 2nd cpntain clean rinse water

‘_ = 3rdcPntain approved sanitizing solution (one capful of
shous@hold bleach per gallon of water)

n.n

Community Events Food Facility
Application Packet

irements for Food Workers; Bare
sctlith Reddy 1o Eat Food
etail Raod Wérlﬁgrs Must:
Thoroughly wash their hands and arms, before
tbeginning work and after using the toilet

- TI s-includes food preparers, dishwashers, bus persons,
yone else who has contact withvice, food, food

‘ uteﬁ Is, or food equipment.

<WAllretaiffood workers must thoroughly wash their
harlds and arms whenever they become soiled for”
Mhakever reason hd 4
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Community Events Food Facility
Application Packet__

Signing up for a Market

location of the market you would
Sivate atf a8eich farmers
et-requires pérfit:lpams tofill out an
lication form b
—0ntact the market manager to obtain the
\narkeb\a plication
T

1

7
n.n

Market Application

’ .f Farmers Market Appllcatlon s Generally
- ~ <~
BB ducer Contact J|nfqrmat|0n
Ii— copy of yourthealth certificate
copy of your vehicles insurance

—*A signé‘tu e by the market attendee; stating
tﬁat youry |II abide by the market rules

~'Ete: 1

Tt
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_|tem’s Necessary for'selling meat at a farmers
7 e B AWM a0 N
. ¥ e g ‘.; A
olers to store produci‘for use of a refrigerated van)
ntainer to display product

Wrable

} Shade 5a opy (tent)

— Sign, broél "Ilres, price list

~ Change ($) & Cash Box
n.n :

Initial Investment

« Health Permit $175.00
O AMac N
afle CANopy S100): 1 v
eting'Materials $50*
gage $200
Change $150
Coglers (2} p120 :
Containers 1o display meat $30 5 §
!l b Total: $885.00

S

Other Costs

hen you start selling at the market:

ormally? fa,\rmer?s.ha'r‘l‘(ets ciiérge 10% of your
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Time Investment

For SCMBC

Brand your Product
EAT BUYING CLUB '
-a,_ | wour product with
‘.l. ailogo or. hame that
"“represerits you

— Establish a name for
your. product that will set
it out from_the rest

» Ranch Name, Family
Name; Pet's'Name, etc.

' (iic-_‘na_‘»_l_'l_ll_:[rk'h
A
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USDA Label Approval

f § % v
i ith A cut and Wrap;ftacmty to fill out the

" PREICATION.EOR APPROVAI=OF LABELS
NG OR DEVICE form or other USDA
labging approval regulations and guidelines
. Consﬁjlt a U-SPA mspector for more mformatlon or
questions " ] :

1
&

|

When Maklng a Clalm

SOROMA COUNy

y .
ly Grown 'and Prodyiced*
tify your claim by
Creatmg an affidavit that verifies that your product meets the

" \standagdis that you have set
'-‘ - Born':al?d raised within a 25 mile radius of Sonema County
n

ot AIIUf the Sonoma County Meat Buylng Club producer s
signed the affidavit and copies of these were given to the
#t 1 USDA Cut and Wrap Facility - o
» Theseaffidavit's are kepton file for the USDA Inspector for
future reference

9/4/2009
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Set your Price

lish the retail price for your products
iﬂz&az a9

\ »
OSE | § |\
— Operational.costs 2
— Insurance costs
"'7 — Labor Costs
 Yield
— Live J\/
-(actual
. "Antrcipated profit margin
n.n :

eightvs Hot Carcass\Weightvs Final-\Weight

Choose your Cut’s

onsumers are
Wy our butcher to determine which
t's will provide Youswith a'greater yield and
llable product :
W&~ Example: Chuck steak vs Chuck Roast, Bone-in

.\ steak’ ys. Boneless steaks +. i oy

9/4/2009
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Jeff, Butcher at
Hagemann Meat Comp

Start Selling!

Upon acceptance into a market,
ay the marke;manager determine
& s tate”

(R erp track'of your sales
L By eepm la log of your sales from
eek to week you can keep track of
your progress
+ Aftera attending a few markets re-
evaluate your progress to determine
that you are profiting from this
marketing venue-
« It not, then search for other ma:kenng
channels'. :
— Retail outlets, mbc's, partner with
vegetable CSA'S_, open an oriline.
store, etc.

Sonoma Farmers Market
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Market Income

rted selling at market's June-12th
3 «-ﬂ"r‘ '. -

h-week income hqs staadrly increased
Started to develop a regular customer base

Product Quality

nsure that the product you are selling is
J pre'senf‘&'fthé rarket

até the markét, attendee s about the
onality ‘'of'your product
it'is a seasonal product

Bl
. Moet |mpo;tantly BE CONSISTENTI

7
n.n

Obstacles

« Farmers selling at armers markets
ol ToN{ g farmers
er's R les ate tha} producers
selves friust be present at'tFe market selling
ir products

ad problems initially getting in to'market's because
\market qlanager s-determine mix of vendors.

. Slo\i adoptlpn by Market Managers of Meat
at |s a fglrly new commodity'to-be sold at farmers

& Donhg ydiscourageal!:

9/4/2009
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Other Marketing Channels

« Retail Markets

QU Iog:af‘m,rkets o

ere they pbtalmng the product you are selling
- Approach the mark tmg manage; and set up a meeting

— Tellyour story and why‘your product would be an asset to their
market

#Example: Oliver's Market in Sonoma County
- W soon be bringing in Sonoma County:Lamb, and Sonoma
nt Grass-fed Beef (Hicks Valley Beef)
. Crehte anyohline‘market

— Sell your. prbduct on your website by: creatlng a
sho prg cart

Questions???

9/4/2009
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